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Seiring dengan perkembangan waktu Fintech di Indonesia terus mengalami 
perkembangan, berbagai macam jenis cara pembayaran bermunculan. Salah satu jenis 
pembayaran baru yang muncul adalah fitur pembayaran Paylater. Dengan banyaknya 
persaingan di industri Fintech di Indonesia menjadikan para perusahaan tersebut 
berlomba- lomba untuk menjadi Fintech yang terbaik. Salah satu penyedia Paylater 
yang berada di Indonesia adalah Bayarnanti yang digunakan oleh Bukalapak, 
Bayarnanti merupakan hasil kerjasama Bukalapak dan Julo. Untuk menjadi Fintech 
terbaik mempunyai banyaknya pengguna dalam memakai fitur yang dibuat 
menjadikan sebuah tantangan tersendiri bagi Bukalapak. Pada tahun 2019 tingkat 
penggunaan Bayarnanti hanya sebesar 0.2% yang diiringi dengan Bukalapak 
menempati posisi ke-3 dengan jumlah transaksi terbesar sepanjang tahun 2019 di 
kuartal ke-3. 
Dalam penelitian yang dibuat, peneliti menggunakan beberapa faktor 
Perceived Usefulness, Perceived Ease of Use, Perceived Credibility, The Amount 
Information of Mobile Credit Card, Perceived Expressiveness dan Usage Intention. 
Pada penelitian ini, peneliti melakukan pengujian dengan metode Structural Equation 
Model (SEM) dengan jumlah responden sebanyak 120 orang dengan kriteria sudah 
mengetahui fitur Bayarnanti Bukalapak, sudah membaca informasi tentang 
Bayarnanti Bukalapak, dan belum pernah menggunakan fitur Bayarnanti Bukalapak. 
Kata Kunci: Perceived Usefulness, Perceived Ease of Use, Perceived 
Credibility, The Amount Information of Mobile Credit Card, Perceived 




As the time goes by, fintech industry in Indonesia continues to experience 
growth, and new various types of payment methods have emerged. One of them is 
known as pay-later. With so much competition in the fintech industry in Indonesia, 
these companies are competing to become the best Fintech. One of the pay-later 
providers in Indonesia is Bayarnanti which is provided by Bukalapak. Bayarnanti is 
a collaborative product between Bukalapak and Julo. To become the best fintech, 
Bukalapak has a sole purpose to acquire as many users as possible. In 2019 the 
Bayarnanti usage rate was only 0.2%, accompanied by Bukalapak occupying the 
thrid position with the largest number of transactions during 2019 in the 3rd quarter. 
In this research, researcher used several factors e.g. Perceived Usefulness, 
Perceived Ease of Use, Perceived Credibility, The Amount Information of Mobile 
Credit Card, Perceived Expressiveness and Usage Intention. This research is 
conducted with Structural Equation Model (SEM) method, involving 120 
respondents with criterions such as: had known of Bayarnanti feature, had read 
information about Bayarnanti, and had never used the Bayarnanti feature. 
 
Keywords: Perceived Usefulness, Perceived Ease of Use, Perceived 
Credibility, The Amount Information of Mobile Credit Card, Perceived 
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